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fijdl Centrepreneurship)

tjdk#E C(entrepreneur)

fJ Al #1:8 (entrepreneurial opportunity)
B #3248 (self-ideal)

BR 55 B ¥R (service target)

#38 B ¥ (profit target)

1t & B#R(society target)

18 1< B ¥R(gain target)

fll&E4F = (entrepreneur characteristic)
&1E#& (copartner)

& (fund)

HIEIREE (system entironment)
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