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Chapter 13

INTERNATIONAL
NMARKET RESEARCH

Objectives

A. To gain an understanding of the importance of international market research in international
business

B. To understand better the need for and how to make an international market research

To explore the differences between “desk research” and “field research”

D. To learn relevant expressions and language structure

O

Introduction

The most important single cause for failure in international business is insufficient preparation and
information. Market research helps businesses identify consumer needs and wants so a company can
develop and promote products more successfully. Such research also provides the information upon
which important advertising and marketing decisions are based.
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Main points of the text

A. 1. International business is a high-risk activity
2. International market research is helpful to international business success
3. International market research becomes less complicated
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B. 1. “deskresearch”
2. “field research”

C. 1. Acase study of notebooks for university
2. How to start a market research

D. 1. The process of decision making
2. The following activities.

Background and terminology

market research

7R

EFRELL AT, ARG, FUMIRAE. BHE. b, BHSEPRTTISE SME BAER, &
N RIAL AR B, 2ot S5sta, WP S haiie, Ayt 11z e Sns v
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desk research
MRS T AL H SR A B MR “ SESLBF TS
desk research  ZELWEST (T 7URTE), & EWIG0AA, =N

field research
field research: Hii7 i & 57

Language points

to differ (from, in) (with, about, over, on)
to be dissimilar or unlike in nature, quality, amount, or form; to be different; disagree; (of people) to
have an opposite opinion AJA], A5, A5, FIEAR, H... EWAHAL,

1. Their house differs from mine in having no garage.
ABATTR 55 R AS ], DRAE TARAT TR B 42
2. The two sides in the dispute still differ over the question of pay.

SRS AE SR i AT 24 AL
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to obtain
to succeed in gaining possession of as the result of planning or endeavor; acquire; to become the owner
of, especially by means of effort or planning £l vHXIELES ) sl Dbk AT, 3RAF, K3, 753
1. I haven’t been able to obtain the record anywhere.
BN HEAT LB TKIE o
2. He said the police had obtained this information by illegal means.
il iy AR AR T BOR AT IR — BT .

to undertake
to set about; begin; to take up or accept (a duty or piece of work, especially one that is difficult or needs
efforty W5, &5F, #HAT, &40, 8% (GHE, W) TAES
1. She undertook responsibility for the changes.
it A T AR X EE AR TR 54T
2. The Channel Tunnel is one of biggest engineering projects ever undertaken.

IR EEE I NATT A BT AR ) i K TR —

to justify
to demonstrate or prove to be just, right, or valid; to give a good reason for; explain satisfactorily 1
e IE25. IERIERARL, R, b AP
1. You have to justify each budgetary expense as necessary.
PRAFUE B A — TOTTHUSE. Bl 1 A2 06 211
2. The government will find it difficult to justify this decision to the public.
R 23 8 31 1) 23 AXAPRE IX T 4R 5 1R LE A 1 7 PR HE 1) o

to bind
to enclose and fasten (a book or other printed material) between covers; to tie together, especially with
rope; to tie up firmly; to cause to obey, especially by law or a promise; have a duty to 211, khzE, (4L,
98, M, 20K, &l EH X5
1. It is the shared commercial interests that bind the two companies together.

FEIXPH R 2 ) () i A — RS 2 3R] B R A 2

2. The soldier bound up a wound with bandages himself.
it B AL T

3. This flour mixture isn’t wet enough to bind properly.
XA R K AN, BT ELAK .

4. They bound him to remain silent.
AT ZE A 5 Y — 52 ORAF TR

to prohibit (from)
to forbid by authority; to forbid by law or rule; to make impossible 2% -; BH 1l
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1. We are prohibited from drinking alcohol during working hours.
AR TR] Y FATIANEG 06 I
prohibited articles [goods] iFi 4%/

6 °

to prohibit somebody from doing something. (=prohibit somebody's doing something.) Z& -4 A Al
£

1. Family finances prohibited his going to college.
fih I R BEZEBF G DA B VRA B K5

2. The price prohibited us from buying it
XARVEMRE Km,  FATEAE.

to ban (from)
a prohibition imposed by law or official decree; to forbid, especially by law;

1. After the accident, he was banned from driving.

MO AR, MRS

2. The new military government has banned strikes and demonstrations.
BN BUNAE RS TRURBIE D) o

to levy (on, upon)
to impose or collect (a tax, for example); to demand or collect officially fiEFd, fEUCEGIEE (g
1. The government has decided to levy a special tax on tobacco.
BURT R 0 FE AR 3 B o
2. Personal income tax is levied for those whose annual income is more than 120.000 yuan in China.

FEPE, A NSRS IBLEAEIRAE 12 J7 BL I ARFIEI

to flourish
to do or fare well; prosper; to be alive and well; to grow healthily; to be active and successful =247 Bt
JEARLE, S, o, BOR, MHEARIK
1. No village on the railroad failed to flourish.
NIE YRR AT AR A
2. The company has really flourished since we moved our factory to China.
HATRATHE T 8 h E LG, A E X RIS R T .

to persuade
to induce to undertake a course of action or embrace a point of view by means of argument, reasoning,
or entreaty ¥, Uil
1. To make children fit to live in a society by persuading them to learn and accept its codes.
I A Y% 5T 5 > M Sz A o R A A AT ol A 2 A
2. Despite all my efforts to persuade him, he wouldn’t agree.
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B Py R AT, AbiE AN A

prior to

preceding, before  JGF, 7E---LLRT

1. Audience can relax in the lounge prior to entering the theater.
MARFEBEAN G Bt 1] LUSEAER BV A B —

2. The agreements should be completed prior to the departure of your company’s negotiators.
FAINAZAE Dt 23w R AR B T 2 Fr 58 iz I i

to take something into account

take account of something.; to take into consideration; allow for. 2% i&, Jii j&

1. Whatever we do, we must take both our own interests and others’ into account.
LMt 4, ATREE L B DML, WEEE5 B A RIA 28

2. These figures do not take changes in the inflation into account. [Biz]

SRR AT I B AR T IV A4 o

so + adj. / adv. + that...
YT eeeee s DLZE T
1. He was so fat that he couldn’t get through the door.
A3 A LA AR AN REAE R IXTE T
2. She described the events so graphically that | could almost see them.
S AT L A R A RAE L, LT B REg R H I T
3. The price you quote is so high that | feel it very difficult for us to reach an agreement.

WRITRpr R T, DA T3S BATRAEE i piX

Compare: such + n. + that...
1. She is such a kind girl that everyone of us likes her.
2. She is so kind that everyone of us likes her.

1. The research conclusion was made afterwards, that one market was so far away that the transport
costs were too heavy.
JERAFH R A LR — g AR R T, s A K

2. Another market levied such heavy duties that again the prices would have been too high.

IR RBUR R, IR X K

to carry out
To fulfill; complete; perform; conduct 523, 52J&, #E47, =247, $hAT
1. I have carried out my work.
TOAseR T ) LAk
2. We carried out experiments on medicine to cure SARS.

FADepia AR 2y gt T 17k .
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3. It is our obligation to carry out the long-term agreement.

j:}l '['Kﬁﬂfj] T/XE&’“]E/J /\J\

with the help of

1. fE. DT

We completed the project with the help of Professor Wang.

TE £ A D) N TAT5E i 1 IX I CRE .

2. M AEBT

We completed compiling the book with the help of written materials and books.

TAME B T Vi 2 51 R A 5E 58 1 T A5 1) 3t .
With the help of the market research, our products have entered the market of this country
successfully.

FERX TSR A B, BT dh st e N 1T B 7.

The failure of managers to understand cultural differences, the failure to remember_that
customers differ from country to country, and the lack of investigation into whether or not a
market exists prior to market entry have made international business a high-risk activity.

ZBANAR S ZES, SO FE K Z BB 25, RN & 5 A 1 ik =
W o B X L8 BRI 2 A [ B B2 ) B oA — T vy XU ()35 8o R 3 Je AR g ) FE 1

Getting information from published sources is often called ‘desk research’ ...
M B 5 A RE TP RAS A SRR “ Sk 7
desk research  ZELWST (T 7URTE), & EWIG0AA, =N
)4 1] i 1B Getting information” 7 fi) 4 =15 .
In most cases, exporting goods to other countries requires paying duties.
RKEBIGOL T, R 2 At B8 5K 75 A8 kB
tb#k:  field research I3z 1At

Field research is often taken to mean..
SR R RS R N RIS %%
field research: ¥z A &W5T, 45 desk research A%t .
Be taken to... /{1 >k be considered to...; be assumed to... #%IAK, #741F
The matter is taken to have been settled.

AR PN CHRGE R K.

...make this practicable ...f#2Z " LI{T/E#. this f3hia make KIEE, practicable kb, )ik
make + F=ifF + F=4b  (n/adj./inf...)

To make it clean;

To make him dean of the institute;
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To make us laugh

It was suggested to the company that it should do something about getting information. H A I7)1%
INTIREIU T 4 DA

“It be suggested to sb. that...” MRS “ RS ARED..” , Zyid suggest fF “HB” MR, JmiH
MRS R T R R B, RO B3 should +) i K, should 7T LL# S

...nor was there any ban on imports H¥HZE IR . &EW “nor” 513K A) 1252

...the total number of books imported,...Jf &I AR B £, it 22531 “imported” 55 & € 1,
B4 “books”.

Make a conclusion £ H 4518,
ERESAET

to arrive at a conclusion

to come to a conclusion

to draw a conclusion

to reach a conclusion

The manager of the factory visited the country concerned. ] & i T HKEZK. A
concerned [ T #inlZ 5] X 5D 1,  #AZIER

the authorities concerned

AR

the parties concerned

RKAEN, HHEA

(the) quarters concerned

BV
1. Where work is concerned, | always try to do my best.

ETLAE, RERBREI T,

Summary
Market research helps businesses identify consumer needs and wants so a company can develop and
promote products more successfully. The lesson will illustrate that such research provides the

information upon which important advertising and marketing decisions are based.
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Comprehension questions

Why is international business a high-risk activity?

Why is international market research helpful to international business success?
What is a “desk research”? And why?

What does “field research” usually mean? And why?

What have you learnt from the case study?
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