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Chapter 22 Export Product

I. Objectives

" To gain insight into export products
»  To grasp the main idea and the structure of the text;
" To master the usage of key special terms, words and phrases in this chapter;

" To conduct a series of listening, speaking, reading, writing and translating activities concerned with the theme of the
chapter.

I1. Introduction

How to shape and make your export products to suit your customers is not an easy question to answer.
This text will give you some hints that will surely benefit you in your business.
SRSUATIAT RO, Bt BN, SCBEA ™ dhe BRI, BT T
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I1I. Main points of the text

1.to satisfy the wants of the buyers.
2.product and product line
3.Product mix and its strategies

IV. Background and terminology

1. the product mix =4l &
The Product Mix refers to the range of products sold by a firm. For example, a supermarket sells food,
but it may also sell clothes, electrical equipment, beauty products, and stationery; an electric appliance
manufacturer may sell washing machines, dishwashers, refrigerators, televisions, and videos. A firm may
expand its product mix by offering different products for sale; for example, a clothes shop may add
underwear to its range. It may extend existing ranges; for example, a car manufacturer may bring out a
special edition of an existing car model. It may change existing products; for example, a laundry detergent
manufacturer may add more blue flakes to an existing brand and declare it to be new and improved, or a
food company may repackage a product. a2l G e s 2wl A i Y . . AN
dh, (HB S A SRR NSO AR TR R T RESEUEACHL. VoREL. HLOKAR . il
BURRESRE s o A2 ) ] ASRPEAN TR K 7 StoR B B R Y RE I dh Al &, i, AR S w]
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2. product line = /iy & %]
Product line refers to a company’s group of related products marketed by the same company that differ
only in size or style. =k RYIETRHF—FK A A &E —4AHI =5, e AR =EA
[A] o

. generic name E'\%ﬁ(, &4

. product expansion /= i Jig
. product contraction ;= it i il

SN Ut A W

. product alteration /= /i L&

V. Language Points

1. Is this your product saleable in the international market?
PRIGP= i & 7R B i g LAy g 2
Saleable: fit for sales
This new product is saleable in the domestic market.

The product line is not saleable in overseas market, so they eliminate it.

2. The first step in shaping or making a product to suit customers is to arrive at an understanding
of how buyers conceive a product.
BOBEE T &%) RISl BRI AT W AR — = i
arrive at: reach; come to Kbl
What decision did you finally arrive at?
PRI Z A T AT A tkoe ?
They arrived at a win-win agreement at last.
AT R S AR 8 T A WU R Mo
conceive: To form or develop in the mind; devise:
PR AR B B A B
He conceives a plan to increase profits.
Al A RE S — 3 A B vl
Scientists first conceived the idea of atomic bomb in the 1930s.

20 T2 30 FFATRE A S TR B 158 (1 7Rl

3. To be successful, a product must function as the buyer wants it to and meet his quality
standard.

AN, BN, L ST I RO SL I RE, i HL B iR bR
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ANE X “To be successful”ZEA) FHIVEMRTE, L& EESA)FHOEE R “as”e— N2 IEE
1] (multi-function word), HANEIRZ, WTLMEIER . AR B i), JF TR A 0 1 $4 Ho A
JRVFZ >

function: work; operate ¥ 3l; 151T; KIFEAEH]

My pen does not function very well.

P BRAKTA .

The old machine won't function propetly if you don't oil it regulatly.

HEE IS I R A I AR IR W B 1.

The machine tool does not function propetly.

X EHURA 5B
AR, <as” %10, 51507 ROREE Ao “as+ A LE AT P I 4E B AR 3 08 R 5% 2 0 40
i n -

I saw him as he was getting off the bus.
IEM N AIRER, JE W Tl (as 51 APRE N A))
I shall do the exercises as I have been taught.

WEFL R R TVFE LM ZR ] o (as 51577 20IRIE N A))
As you are tired, you had better rest.

BERIRR T, BIFRE— 1o (as 51T BRARTE N A))
Rich as he is, he is not happy.

BOMAR E AT, BRI . @s 513 ik RTE A f))
He was not as young as I imagined.

WA MIRARBR B AERR . (as 51T HLBRTE )
Things are not always as they seem to be.

FHEA BB ENTE R RIIFE . (as 51 3R ENA))

He is a foreigner, as is evident from his accent.

WA LK) 1 Bl DU AR MR N (s ZIRARAMNIA, 51558 1H M)

4. A product that is perfectly good for one market may have to be adapted for another.
FE—ANTIT 7 LA =g 8 007 iy ] BEANGAS TR In DAE LS N 55 b — 13
to be adapted for

to adapt oneself to iG55 T ......
The barn can be adapted for use as a garage.

KA AR 2

You are obliged to adapt yourself to the habits and customs of your target market.

PRaZBAE B Cad Y H RS 37 I R > 15

5. In developing a product for an intended market, a company starts with a product that may
satisfy the wants of the market.
FE T T3 T A= i R R v, 28w BB AL T 30 >R K7 it T H R o
intended: prospective; future: A AR (14T 5 2 iy v il 2 NI
an intended trip abroad next month. N~ H I — X H B RAT
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The research produced intended result. B4 T TR 45 5 .

6. A product is a set of tangible physical attributes assembled in an identifiable form.
77 it LA YU TS U B e 10— 388 AT IR B R 1
“assembled in an identifiable form” &1 2 40al 5615, HIEEE, B “tangible physical attributes”
tangible: discernible by the touch; palpable:
ML A5 Ay UK s Al 0 147 T 1
a tangible roughness of the skin.
— AR AR IRE 2 AR RIRL RS
assemble: to fit together the parts or pieces of: 3L : FEHCAFBR F AL BL AL — AL :
assemble a machine; FEACHLZS
assemble data. J_ S EHE
identifiable: That can be identified or recognized FJ AR5 1T LAFFIA)
The markings are so blurred that it is not identifiable. FRICHEIATE, HELL]
The body isn’t identifiable.

7. Each such change provides the exporter with an opportunity to use a new set of appeals to
reach what essentially may be a new market.

K RE RO RO T ABLE, AP ) 108 95 0T BRI 1735
“to provide ...with...”%5...... et it

They provide us with food. AT IHLLTRATI Y.
Was he able to provide you with the information you had requested?

b B IR A BEAR B 22 0 £ B e ?

The book is provided with an index.

EAPBRM T ARG

HE “provide” H'eHVE:

We provided food for the hungry children. (=We provided the hungry children with food.)
FA AR Z A5 )

It is provided in the contract that the work should be accomplished within a year.
RS X TAR A ZRAE 4 FE N S8 (A FJH provide JE A “HLE”)

He has a wife and seven children to provide for.

fiy 75 2453 FAEAEE Fo (“to provide for "B 10 support”)

8. To produce a new product an exporter does not have to come up with revolutionary new
developments.
AT AR, RS EEE B A TR T AR K
“To come up with” = A<t F, $EH; i, 57 (to produce something in response to need or
challenge). {51140
The teacher asked a difficult question, but finally Ted came up with a good answer.
N T RS, RS R A T MRS R
He came up with a new suggestion.
flb gt 7 —IUHT
She had come up with a brilliant solution. 5= H T — MU IR T %
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10.

11.

12.

revolutionary:BIFT 1 5111

The factory produced a revolutionary machine.

L) T AR AL .

His best chance of success lies in an important distinction between product and product line.
ST A i R AR RO, st e o SR B 1 L &
to liein: KIFET ... TET ...

Some say that success lies in diligence, perseverance, and opportunities.

ANV, BRI T Bt BRI .

distinction: A distinguishing factor, attribute, or characteristic; difference P X 73 [11 22 3% « J& PEBURF &3
AN, X

A distinction should be made between the primary and secondary contradictions.

T oy L JE R 6 -

There is a great distinction between Chinese culture and western culture.

Product line means a broad group of products, intended for essentially similar uses and
possessing reasonably similar physical characteristics.

P R AR AR HRIEAM ], AR I AARLR — 2L IZ 17 o

intended for: #75 {4t {1 H

The book is intended for beginners.
AAVIE NI G S 1 o

The products are intended for export.
essentially: basically JEA |-

The two products look essentially the same.

reasonably: &P, IEYHh

The matter was solved reasonably.

At any given time, either you are exporting a single new product, or an old one of the product
line, while others are being designed and developed.

FEATARTIN AR, BVFARAE Y B — R =, VR ORAE = R A B — BRI - [F) A H
B IR B R A

at any given time {EATfTRF & 1B fi%

At any given time, people’s specific needs may differ, but as we are all humans, our fundamental needs
are the same.

FERLERFE N, A RART SRS 2R, EERAIAGEN, A TIEA T RIS F 1
“cither...or..H... B EA L HEa L EEWAPATIE S SR, AR RS
¥ : ...either you are exporting a single new product, or (you are exporting) an old one of the product

line..., 5.

Either we go now or we remain here forever.

BABMNPHEL, HARANVKIEAEIX R T &,

The product mix is the full list of all products offered for sale by a company.
P LA O AR A B ) I P i ) e AR

“the product mix” =2l
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13.

14.

The Product Mix refers to the range of products sold by a firm. For example, a supermarket sells food,
but it may also sell clothes, electrical equipment, beauty products, and stationery; an electric appliance
manufacturer may sell washing machines, dishwashers, refrigerators, televisions, and videos. A firm may
expand its product mix by offering different products for sale; for example, a clothes shop may add
underwear to its range. It may extend existing ranges; for example, a car manufacturer may bring out a
special edition of an existing car model. It may change existing products; for example, a laundry
detergent manufacturer may add more blue flakes to an existing brand and declare it to be new and
improved, or a food company may repackage a product. = A e TR A AR 7 W T . -
ANETTSE T, EARSERE s SRRSO AR IS T AT RESRUEACHL. VERL,
LKA FALHURIRLIRER s o > 2wl ) AR P[RR il R B B R R e R i 2155 491
an, MR AT RESS I AN . Eay BV IR, fln: — Ay 4 hilid r i o
R R R R e S R B DR I S 2 o € 1
Fi 2T (R b, AR B DR N G, B, AR A E T RES EURT R

Its breadth is measured by the number of product lines carried, its depth, by the assortment of
sizes, color, and models offered within each product line.

)L H RS i R OR T, E MRS B RE— R B i ARG BRI SR (1 20 kA
o

“Product line” refers to a company’s group of related products marketed by the same company that
differ only in size or style. /il R A IESR HI Al — K A w208 11— AAM IS0, AT S A
FEANAL

assortment: A collection of various kinds; a variety.%ﬂjgﬁé; ; A fH4

There is an assortment of snacks in the shop.

There are several product mix strategies to be applied.
A3 LA i AL o ] LR o
product mix strategies:*= fi 2 5 1 i

Product expansion /= /i f i
Product contraction /= i
Product alterations= iy 55 24

15.

This product strategy is to thin out the product mix either by eliminating an entire line or by
simplifying the assortment within a line. The shift from fat and long lines to thin and short lines
is designed to eliminate low-profit products and to get more profit from fewer products.

AN b WA EE A AL B T BRIEAN A B RIS RSN R
FHBREFPR A 247 o 2R AL 2R A (T i 3R 4 H B A T TSGR AR R 7= it A )
JUA= 5 2 R

FEHS—HR)H, “to thin out the product mix by...” s&ahiAlA g, HIERIE, Bhfr=mads548
5F0>, S A)9P, “from fat and long lines to thin and short lines” ) “fat, long; thin, short” A&
R, HAEEE

to thin out ff*%{%}, A 9k /D>

In order to save the farmers’ crops and people’s gardens, experts suggested that they should thin out the
deer herd.
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16.

AT AR EB AR, & SR BT R b
The corporation planned to thin out its product mix so as to concentrate on improving the quality of
the products.

o3 A VRIS S AL BORRSS, DA REAR HHORT  Sdt = i

As an alternative to developing a completely new product, management should take a fresh look
at the company’s existing products.

PP R A af=ih, B SN2 w3 P A T BB AL

“to take a fresh(/close) look at...”” %J...... ARE, BUNER......

KA Zrid, BAER..7. fill:

Other potential missions of the rocket ship could be to repair communications satellites and to take a
close look at spy satellites. ‘K#j &M IR EHE AR AL Ay T HE 2 4E M0 TR 1AL B Rl i 2 L ¢ )
WHA.

As an alternative to: instead of

alternative FRFE; EFEHL

I wanted to go out, but I had no money. I had no alternative to staying at home=I had no choice but to
stay at home.

AR 25, woE Bk HBEfRFER L.

VI. Summary of the lesson

The first step in shaping or making a product to suit customers is to arrive at an understanding of how

buyers conceive a product. To produce a new product an exporter does not have to come up with

revolutionary new developments. His best chance of success lies in an important distinction between

product and product line. The product mix is the full list of all products offered for sale by a company.

There are several product mix strategies to be applied. The first strategy is product expansion, which means

that a company may elect to expand its present products. The second strategy is product contraction. This

product strategy is to thin out the product mix either by eliminating an entire line or by simplifying the

assortment within a line. The shift from fat and long lines to thin and short lines is designed to eliminate

low-profit products and to get more profit from fewer products. The third strategy is product alteration.

VII. Comprehension questions

What is the primary approach in making a product to fit customers?
What does “a product” mean?

What is a “product line”?

What is the purpose of changing a physical feature of a product?

What does “product mix” mean?

© UA b=

Can you give some examples of the product mix strategies?



