aEEe

G A nhrt

(i 55 9 i) BRHE

Chapter 25 Export Communications

I. Objectives

» T realize the significance of contracts in export;

»  To grasp the main idea and the structure of the text;

" To master the usage of key special terms, words and phrases in this chapter;

" To conduct a series of listening, speaking, reading, writing and translating activities concerned with the theme of the
chapter.

I1. Introduction

The word “Xuanchuan” in Chinese might be translated, according to different contexts, into “publicity”, or
“communication”, or “propaganda”. In order to understand the meaning of these words, we’ve got to
understand the different cultures of the English-speaking countries. You will understand the real
meaning and method of “Export Communications” after you have learnt this lesson. {1 ut, 7 A
WA TR R, 7294 Fril«fE R “IRERET MR, SRttt /4.
WA Z5HRE RS BN BRI ), IR & 1613 “Bxport Communication” [ 5
ST

III Main points of the text

1 The meaning of export communications
2. steps 1n export communications

3. Sales literature-one of the media

4. Newspapers-one of the media

5. Advertisements on TV

IV. Background and terminology

1. export communications
Export communications means all the ways of sending sales-oriented messages to the people in the
foreign market where we wish to influence the target audience. H} 1B A% & F5Ks LU 5 4 3 10 1945 B
KL AN ERAATETA T7 3G, B4 S AL 5 R H AR 52 A

2. sales-oriented: sales-focusing DI ENSHE
3. target market HFr1i17

4. advertisement
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Advertisement means purchasing space or time in a medium in order to present a message. | M I

SEMAE B AR AR L S 2 m) mld i ] o AR A AR B T B

5. publicity

Publicity is to stimulate demand through a variety of techniques, including advertising, trade fair, personal
selling and so on.  (p78 Chapter. 23)

For the sake of simplicity, we sometimes use the word publicity to refer to all forms of communications
other than personal selling. But in the world of marketing the word “publicity” often has a more specific
meaning —placing messages in media by means other than paid advertising. A T & 5LAC UL, AT I
il “publicity” X AMARIFER TN NIRSZBLAMA SRR AR E A (0, Mg #8U8, “publicity”
XA A BRI S X ——E A R 5 LM BUR A B A TRk L

6. sales channels (marketing channel):4H & &

7. Purchasing power
“Purchasing power” means the ability to make purchases based on income and savings (£ 5 A\ FlMif & 5k
fifh 2 LR SR HED).
8. target audience: B FR3ZAK
9. target consumer H PR "
10. sales literature 5% o5 Kl
11. price list f H#%
12. mass media K AU AR
13. Global Average Purchasing Power 4>EK-1-3414 5% J1 IR
“Purchasing power” means the ability to make purchases based on income and savings (fEW AR &
Seati 2 B SLRED).

Income disparities
between the
developed and the
developing countries
of the world are

Average by apparent 1n the map
Purchasing o=
Power*

$33,410 (Horth America)
$18 770 [Dceania)
$16,150 (Europe]

B 4,960 (Lakin America
and the Caribbean)

B g4.280 (asia)

B 51,90 (Africa)

above showing
average  purchasing
power by region. The

average person in the

richest region, North
America, has an
b2 ol annual  purchasing
power of US$33,410
in United States dollars, compared with only $1,960 for the average person in Africa.

A5 LR A D) 53 (10 GR350 56 1 rh ol DU DR B ORI A Ji v R R IK S AN AS P2 AR
AR fEdcE A, AESe, NIFEI TN 33, 410 &0, RPN I 0
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1,960 TG

14. *%ﬁ?ﬁj%%ﬁ%ﬁ@/{arkeﬁng channel/sales channel) &8 HSLEFE A AL KA/ ™= . B ANV ol e — 2

P R T B T 55 1) BEE A AV N o AR U, — 45T I B R R A
(= R R T BT AT (R RSN, BT R AR (Suppliers) . 27 % (Producer) . 7 A7) 7
(Merchant middleman) AR FE A a7 (Agent middleman) R (Facilitators) (X, EAE"{E R A He Fl1 512
WS, skl A5k, AR . TSN R A5 A B K B e T Bl 5O
(Ultimate consumer or users)

OFr RN A T WOW R )6 i A2 SO SRk, [T 1) oA B e A LAt A= 7 %
P IXLETR AN B AFAE B, JFARAE A AW L) I F EE LA VRIS T

@A A FPEE B AN R R R R . BRDESL . BE R AR S HERT
ity I AATT R S ah PP R T s T RS . BRI .

@M EHEEARFE A H . RlOWr . PN . SRR MR . BER
PR e

V. Language Points

1.

2.

Now we consider how to hit the target market surely and effectively—how to communicate with
it so that the market knows about your products.
BUAEBA T IS — N TR Z A AT N HAR T —— W 55 i3 AT 38, LSR8 TR
R i o
AAJH, “how to hit the target market surely and effectively” 4 5 A3 725l 17 “how” AN & 2 TE
HIE“consider” 5 AT 5 <— 5 W AFERI SN, JUAERIATE, Xara /et —D e .
target market: H i
communicate: pass on information, news, ete. 5 AL
Ancient Indian tribes communicated by sign language.

It’s the duty of the mass media to communicate news.

The words used in talking about export communications can be very confusing, so we have to
clarify what we mean by some of those terms.

FER Ve Hh AR IR B 2 FR X 2640 ] e AR, BT LABRATTA Z00ES — T FRATHIR LR 22
RILEE

“used in talking about export communications” &1 25731},  HAE“the words” {5 B ETE . 1
oy 1A a] DU 2 15 M A) s “The words that are used in talking about export communications...”.

Export communications means all the ways of sending sales-oriented messages to the people

in the foreign market we wish to influence the target audience.
H I E AR S AR AT 37 0 3 1 ) A 2 A0 2 [ AR T 37 B AT B 5, B 1A B T £y
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KM HFRZ AR “we wish to influence” & E 1 M), SEAT 1 (B € T8 N AME RN %) J& “the

s H ¢

people”s “the target audience” /& “the people we wish to influence” [ [F] {7 15 o

4. A medium is a means of sending messages. The word media is simply the plural of “medium?”.
Examples of media range from television to buying coupons.
AR KRG R TF B “media” XA “medium” OB o BEARFI]-1i60 535 M FEAE 2]
Wy AL BT A5 P 2
Examples of media: TV, radio, newspapet, coupon
range from...to...:
*  ages that ranged from two to five.

« M RTYFRBE

. a boundary that ranges from A to B

o HIHBIER R L3 1 i 5

5. For the sake of simplicity, we sometimes use the word publicity to refer to all forms of
communications other than personal selling.
T TR R L, FRATHE I “publicity” X AN RFEER T A AW BLAR 5 s AL TE 3
for the sake of for the benefit of 4...... ) - Ab 35 A
I stopped smoking for the sake of my health.

AT ARG ILHAH T

Never do wrong for the sake of money.

YA EE N SRR IMTAOA g

other than &

They did not examine the product other than casually.

AT S BE TR & 7 — R

They imposed no pre-conditions other than that the meeting should be held in their capital.

B T EORSWHE AT B A T RS, AT T8 s e i g 441

6. The first step in planning effective export communications is to identify your target audiences
—the people who really count in achieving your goals.
SIS B AR R 26— 20 IS A R AR IR AR 3 AR——IX L A AE SR H i 2255
I,
“count”#“be of importance 4 H MR .
Every point in this game counts.

X EBREE— AR 2
It is the thought that counts.
PHELE LR RE
X HL A 1] “in” 5 | ﬁ*/\ﬁmn o HTEEAZEY count....... in, count on % FHVEVRIE
“count...in” A A, ... FAEW”, #1: Please count me in on this project. BRI AEIX NI H 2
Wo HEH“count’ 5L :
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We have ten applicants for the post, but two of them, I know, have now accepted other appointments,
so we can count them out. A 1A T 10 NN HIEXAIRLL, (HAEFI D, ATPEHNANCE
Bz 7B AT, T CUR] BT T A BFERE N .

You can always count on him in any emergency. PRAEATAT S GO0 P AR EE (BRIRE) Atk

7. Target audiences could be industrial buyers who use your product; agents who are in related
businesses and might be interested in handling your line; particular groups of consumers in an
area where you have just established sales channels.

HAREE AR T BEFE AL IR IR dh B SIS T 5t m] BEAEAT QTR AT AOAREE RS, XL AR i 2R
G SEAT W] RERE IS DX VM B AR, ARAER LS N T R PR B B D

vaguely defined : not clearly specified & X A5

to result : come

agent FXH 7

your line: your product line

sales channels (marketing channel):#4 5 I 18

B AR E5H: “Target audiences” &AM F1H; “could be”1H1EF)1]; “industrial buyers” A £
—/NER i “who” 5| %“%iﬁy\/@1§/ﬁﬁ“buyer5”; “agents”yg%:/\%iﬁ, ETE M A]“who are in related
businesses and might be interested in handling your line”f&ffi“agents”; “particular groups” A 5 =N

i, o where5| MM A EEMNA], B “arca”.

8. Once you have decided on your target audiences, you then have to find the best media and
techniques to reach them economically, and in the most suitable way.
— HAREE 7RI H AR AR, AR5 VRS R B e b PR RIEOA, DL A (10 Bl B 1) 5 30
fr EMLIE AT
economically: not wastefully

specialized: professional

9. sales literature 4455 71kl
leaflets 1% H.
catalogues H %
price lists I H§3K
prospective: potential; future
applicable to: appropriate: & H [1; &4 H):
She gave applicable examples to support her argument.

pURS PR IR & S A DNy

10. Newspapers may be daily, weekly or, more rarely, monthly.
AR VAT HR . AR R T i
TR AJH“daily, weekly, monthly” ¥ FHYE44 1] . A “a periodical publication appearing once a
5
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11.

12.

13.

14.

day/a week/ a month”,

They may be slanted towards readers with particular political or economic tastes or a particular
level of purchasing power.

AT ERAS L AT € I B0A BT iR BCEAT — € W 5K KT (R (R

slant: prejudice

purchasing power: 3% 7

mass media: K AR ZEAA

advantages: reach large numbers of people at lower cost

disadvantage: be thrown away quickly

“Purchasing power” means the ability to make purchases based on income and savings (fEW AR &
Mo I SERETD).

Global Average Purchasing Power (referring to Introduction)

TV coverage is usually national or regional so for this reason as well as that of cost it is usually
appropriate only for large-scale consumers marketing.

P ot T O e e PR X PR (1, B DL, eI BE e, B TR B, Rl il
HE T RS i o

“for this reason as well as that of cost” FETIXANHLH, WIRTRAMEH, LA H: L <thar”
& “reason”.

Advertisements on TV

advantages: visual movement and spoken language

disadvantage: expensive --- only for large-scale consumers marketing

for this reason as well as that of cost =for both this reason and the reason of cost

When we look closer at the export communications, you will see clearly that there is a lot wrong
with the famous saying: BUILD BETTER MOUSETRAP AND THE WORLD WILL BEAT A
PATH TO YOUR DOOR.
MPA V) A H O B AR I, VRS IR I SR X AN 44 T I T R ) A I B
e B IR R Al W RS T TRTHOIE R (A A T30
world-beater: sth that beats the world/ the best on the world
has tremendous advantage over sb
He has great advantages over other runners.

(Please read the supplementary material at the end of this unit so that you may join a further

discussion about the saying.)

In other words you have to go out and create a demand for your product.
B, R AGE 2, RN h A3 K
in other words to say it in another way #ef) 151, 2 Ul
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In other words, they were surprisingly good-humored.
BAJTEUL, A AT TR A AR

I soon found that the work I was doing had already been done by someone else — in other words, I was

wasting my time.

FARPOAI, FIEAEMI T A Cefod 17, Wit vl, AR,
VI. Summary of the lesson

Now we consider how to hit the target market surely and effectively how to communicate with it

so that the market knows about your products. The first step in planning effective export communications is
to identify your target audiences—the people who really count in achieving your goals. Once you have
decided on your target audiences, you then have to find the best media and techniques to reach them
economically, and in the most suitable way. Sales literature is printed material containing information about
your product or your company. Newspapers may be daily, weekly or, more rarely, monthly. Advertisements
on TV combine the advantages of visual movement and spoken language. People don't just come to you. In

other words you have to go out and create a demand for your product.

VII. Comprehension questions

What does “exporting communications” mean?
What is the purpose of advertisement?

What does “publicity” mean in the world of marketing?

1

2

3

4. How do you understand the term “sales literature”?

5. What is the disadvantage of the newspaper as a means of advertising?
0.

What are the characteristics of advertisements on TV?



