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ObJeclives

To learn about what Is. consumption
like In China;

To examine the current consumer
market in China

To have an overview of the changes In
Chinese consumption;

To grasp the main Jdea and the
structure of the text;
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ObJeclives

e [0 master the usage of key special
terms, words andphrasesiin this
chapter;

e [0 conduct a series of listening,
speaking, reading, writing and
translating activities concerned with
the theme of the chapter.
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Introduction

Because ofithe biggest population, the

rapid developing economy and the
Increasing demand of people, China has
the greatest and the most poetential
consumer market in the world. Producers
all round the world want te; enter intoe the
market and have some shares, so
nowadays people are reallyadazzled by the

great variety of gooeds In themarket.
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VI2IREPOINS 0f the text

1, the change 1n: the status of consumers

2. the government serious attitude
towards marketing

3. the Chinese consumers’s role in the
process ofi change

4, a revived opportunity fer selif
expression of the consumEers

5. consumers’ demandiprtihe cletning
field.




Background &
terminoliegy.




Backgliound and terminology

opening-up policy

alsoe open-door policy, the

\ principle of allewing people anad
== goods to move into a country.
freely
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Backgliound and terminology

market orientation

policy orientation PABSE A 5[]
(planning economy)

market-oriented policy
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Backgliound and terminology

elite

a group or class of persons or a
member of such a groeup or class,
== lenjoying superior intellectual,
soclal, or econemic status

i Biasis
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Backgliound and terminology

Consumer Council

| Also called Consumers’
@\ Association
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Backgliound and terminology

The Role of Consumers in. Markets

T3 I8 2 HIAE AR

\ Consumers tooe are certainly a major
constraint on firms. In fact, it is ultimately
consumers who effectively determine the
way in which markets hehave — whether
they grow or decline and how fast they.
change. Consumers will even condition
how guickly products are develeoped and

Improved in markets.
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Backgliound and terminology

IHow do they do this? Later today: If you
buy a Chiyouiare entering a market as a
consumer but you woeuld hardly perceive
yourselfias a major player in the music
business. And this Is true: on Its own,
your interest in John Lennon or Boyzone
doesn’t count for much. Hewever,
expressed collectively, purchasing
power Is the most powerful ferce at work
In any market.




Backgliound and terminology

If people decide that John Lennon'’s
songs have begun to sound a little twee
and Boyzone are a bit old, then the firms
that produce and sell their CDs will focus
their efforts upon other more popular or
potentially more popular artists.




Backgliound and terminology

The change in the consumption of China
IS as fiollows

, Consumers are given a better deal,
8 'thanks to:

(1) Increased production

(2) rising Income

(3) market orientation policies

(4) consumers’ role in the change
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Canguaee polints

The pace of.change in China as
propelled by the epening-uppolicy and
accelerated by economic reform has
been most fascinating te people both
Inside and outside China.
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fangluage points

propel: to move, drive, or push
something forward #EEE,

accelerate: to Increase the speed of, to
cause to develop or progress more

guickly JnE, &t

fascinating: having great attraction o

charm 5| NI, 2 N
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fangluage points

thanks to

Decause ofi someone or something

e —

1. We've reached our goal of $50,000,
thanks to the generosity of the
public.
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fangluage points

2.So0me ski resorts opened early,
thanks to a late-October snowstorm.
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fangluage points

The status of, the consumer has, vastly
Improved and marketing efferts terwoo
them are on the increase everyday.
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fangluage points

Vastly: greatly
woo: (1) (BAN) K&, KiE
(2)F+8L...32%F e.g.

to woo the voeters before an election 7ti
45 2 A B0E B 52 5

on the increase: Increasing




fangluage points

Long consumer gueues have been
partially replaced by smile campaigns
and courtesy programs.
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Can@uidee points

Department stores and hotels in cities
usually lead the trend in treating the
consumer well, setting a good example
for others to follow.
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Cangluage points

5] o R LA T ] e IR T
HIRAE 73R S setting a good example
for others to follow”, FAES ﬂ%ﬂ%{’lﬂk
B, HEA R s AT S —3)]
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MBS . Blan:

1.She ran out of the house screaming.

RN E M E K.
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Canguaee points

2. Standing on the top of this mansion,
we could see half of this city.

VEEIXEE R BRITIES, RAIEEREE 2R
T .

3. | walked along the street, not knowing
where to go.

WRITERFEES, PAEZEMAL.




Canguaee polints

lead the trend (in): (FEFEFHE) 51407
i, BRI

1.That famous model always leads the
trend in fashion.

AR~ 22 B A T B BT A

2.50me ambitious young people always
dream of leading the trend of the times.
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fangluage points

take sb./sth. seriously.

to believe that semeone or
semething Is woerth your
attention or respect
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Canguage polnts

1. As a teacher, It's Important that the
kidis| take you seriousiy.

=2k, Fesz 202 TR 2R
TR

limmlt

2. It S onIy ajoke — don [ iake It serousiy!
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Canguaee polints

In the process of change, the Chinese
consumers have taken am active role,
and are asking fior more.

S e AL R
,gﬁTimmw, T LA 1 7
. ephial

have taken an active role: have
played an active role
asking fior more: have moere needs
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fangluage points

They are acquiring new.tastes, buying
brand-new products andadopting
new lifestyles.

MO ZEAR R, WSRO i, 43252
o AR T\ e
acquire: obtain 3875, 3%75. e.g.

to acquire proficiency in math. 7&

gz FIA 22 g KT

R A at1% 1457 W54




fangluage points

brand-new: new and not yet used ##h

il

adopt: To take up and make one’'s ewn:

K. I ER .0l

adopt a new idea X4#i =




fangluage points

American-made Coca Cola and Pepsi
have generated some gooedipullicity.

({0 N B N R A v v
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> generatea some voodouiiicity:
become popular among the
consumers

o
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fangluage points

generate: to produce or cause something
F=A=, KA To bring into being; give rise
to/ ik, 15 €.9.

generate a discussion &Ei—F 2

The Olympic Games to be held in Beljing
In 2008 generate an enthusiasm for
English

& Matrseihrs




Canguage polnts

become consclious. of

aware g, 7=z,

=2 1. It wasn't until after the game that
he became aware of the bruises on

his legs.
5 R HRE R A B R EH OB ER#
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Canguage polnts

2. She hecanme consecious oifa growing
amount ofi hnostility between them.
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Can@uidee points

Because of the “one-child” policy of the
State, parents go out of thelrway to
provide the best for their special class of

“young consumers™.
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Canguaee polints

to do something with more effort than Is usual

or expected %FEs 2 (D, ZEREFIRE (D
e..g.

1.She went out of her way' te make me feel
welcome.

Uit I LE B AR S AL o

2.Jennifer knew what a difficult time llwas
having, and went out of her way te he friendly.
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SUMIMEnR,

The pace of change in China as propelled by
the opening-up poelicy:and accelerated: by
economic reform has been most fascinating to
people both inside and outside China. One
obvious change Is that consumers are given a
better deal, thanks to Increased production,
rising iIncome and market orientation poelicies.
Another indication that the gevernment takes
marketing seriously Is that It has set up
Consumer Council.




SUMIMEnR,

In'the process ofichange, the Chinese
consumers have taken an active roele, and are
asking for more. The open-dooer policy Is
giving the individual a revived opportunity for
self-expression. Consumers are gradually.
becoming more conscious ofi thelr individual

needs.
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Comprehension guestions

1. Why has the pace of change in China
Peen moest fascinating terthe world?

2. What Is the obvious change to the
Chinese consumers?

3. Has the status of the consumer
changed? Give some examples to
prove it.Why should the product be
given a “ brand image?




Comprehension guestions

4. Why does the author think TV
advertising'is asubstantial-business?

5. Does the government take marketing
seriously? Give some examples.

6. Do you think that the consumers will be
given more attention? WAy o Why not?
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