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ObJeclives

A, o understand the purpoese and
Importance el export product
adaptation and presentation

B. To know different ways ofi product
adaptation and presentation

c. To learn relevant Englisih expressions
and language structures
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Introduction

Heraclitus, an ancient Greek

P

hilosopher, once said: “You can't step

twice Into the same river.” In this world,

l
C

ne only thing that Isk censtant and
oesn’t change Is change Itself, which

C

escribes one of the Iimportant

characteristics ofi oUr MEdEr Soclety.
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Introduction

A successful enterprise must improve its
products constantly for the sake of Its
product adaptation. Meanwhile, it should
Increase consumers’” awareness ofi Its
products as well, and product

presentation IS one ofi the effective ways
to achieve that.
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VI2IREROINLS of the text

A 1. Torsatisty customers’ needs, wants

and likes

2. Checkilist for product adaptation
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VI2IREROINLS of the text

B 1. T he extra appeal of the products

to the customers

2. The

relia

products should pPossess

dle performance
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VI2IREROINLS of the text

C 1. Product presentation
2. Product publicity
3. Brand image of the product

4, The identification o the

manufacturer
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Background &
terminoliegy.




Backgliound and terminology

product adaptation.  ;=fmiH2e

In order to promote sales in a
particular place or country, a
manufacturer has te change Its
product, either shape, size, color,
weight, or quality, function,
performance, In accordance with the
particular reguirements, tastes ofi the
potential customers and/or the
regulations, legal stimulations: of the
government.




Backgliound and terminology

—y

product presentation 7= E s

A series of activities te show to the
, public the particular physical

2 features and that associated with
the product. There are different
ways to do this: displaying,
lllustrating, advertising,, free
sampling, etc. The purpese of such
activities Is trying te promote the
sales.
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Backgliound and terminology

Heraclitus

whr v Heraclitus (54072-4807

a) BC), Greek philosopher, who

== Ipelieved that fire is the primordial
source of matter and that the entire
world Is In a constant state of
change. He was boern infEphesus, an
ancient Greek city inm Asia Miner, in
what Is new: Turkey.
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Backgliound and terminology

Heraclitus was In a sense one of the
founders, ofi Greek metaphysics. Other
famous guotations frem him are as
follows:

1. The foundation of the world Is at rest,
the world 1tself 1s in motion.

2. Everything flows and nething stays.
3. A hidden connection Is stronger than
an obvious one.

4, The way up and the way dewn are one
and the same.

TR A aF w0 f £
Kf?‘“‘! AR ICE YA
jll:t L | Fre = T Eal w 0
'\"ﬂ Wasrprainy o




Backgliound and terminology

metric systems

A decimal system of units based on
\ the meter as a unit length, the

== kilogram as a unit mass, and the
second as a unit time

o3 ill, A, FEHEDLEAH, OROASEE
ML, Ty B, AR

AL M54 % %f%’




Backgliound and terminology

consumer goods
AEVEYH By items bought by

| consumers; goods that are bought
— by consumers and are not used to
produce other goods




Backgliound and terminology

1. Prices of consumer goods are going

up.
TH B0 BT RS IEAE 29K o

2. The price of this kind! off consumer
goods on our domestic market is epen.
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3. There’s a large variety of consumer
goods in the sheps.
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Backgliound and terminology

NeER

L é%\

Brand Image 5}

the Impression on the public of an
| enterprise or a company’s
= [trademark
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Backgliound and terminology

Advertising Is often used to make
consumers aware of a product’'s special
low price or its benefits. But an even
more important function of advertising Is
to create an Image that consumers
assoclate with a product, knewn as the
brand Iimage. The brand Image goes, far
beyond the functional characteristics of
the product. For example, a sofit drink
may have a particular taste that IS one of
its benefits.




Backgliound and terminology

But when consumers think of It, they not
only think of Its taste, but they may: also
associate It withr high energy, extreme
action, unconventional behavior, and
youth. Alllof those meanings have been
added to the product by advertising.
Consumers freqguently buy: the product
not only for Its fiunctional characteristics
but also because they want ter be
identified with the Image associated with
the brand.
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Backgliound and terminology

brand i q#
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Backgliound and terminology

trade mark m&Eitn
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Backgliound and terminology

Label #7p2%
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fangluage points

presentation

the process of offering for

o consideration or display Cof) ; the
<= 'way in which something

IS sald, offiered, shown,, explained
etc. to others (or).




fangluage points

1. It’s this producer’s attractive
presentation that makes, it sell se well.
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2. ladmire the clear, logical presentation
of her arguments.
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fangluage points

forensure

.

to make sure or certain; to make
semething certain te happen; Insure
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fangluage points

1. You want (6 ensure that you; cateh the
plane, take a taxi.

ViR R e et _EASEE Call, musl A 225
/L

2. This medicine willensure you a good
night’s sleep.
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fangluage points

to adapt
to make suitable to or fit for a specific

use or situation 15&E =, HEM, B

1. He adapted himselfto the cold
weather.

A& DY, T IR IR

2. You should adapt your terms; of
trade (0 the new circumstances.
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fangluage points

3. In order to adapt ourselves o the
PbuUSIiness practices at your end, we agree
to your request for D/P terms.

) I SE AR 52 25 2 5t BRI A
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4, The novel has been adapied (e a film.
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Can@uidee points

adaptation

the act or precess ofi adapting; the
) process ofi changing something, for
<= example your behavior, to suit a
new situation
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fangluage points

1. This Is the adaptation of desert specie
to the hot conditions.

AP TR R A B 3 Y. o

2. Actual moest of the new product that
come Into our market every year are not
really new but adaptaiien.
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Canguaee polints

preference (for, to, over)

the selecting ofi someone or

o something over another or others;
== liking for one thing

rather than anether; special favor or
consideration shewn te a persoen,
group etc. especially in business

matters (W) Iz, Jhoeihts,
Ol ERD Thes, Tjﬁﬁ 17!35'1:&




fangluage points

1. Many people expressed a strong
preference forthe original plan.

GEIN L Bz R

2. \We have granted that country special
trade preferences.
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Canguage polnts

to suit

to meet the requirements of; fit; to

) [satisfy or please; to be acceptable
== lor convenient for&E &, Fa... HEENK




fangluage points

1. | don’t think this coat really suits me.

5 A ARARAN NIE 5 B

2. “Will'1t suit you Ifi | come around at
three?”
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Canguage polnts

O ProCessS

to prepare, treat, or convert by
Subjecting to a special process

P, L, Ak
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fangluage points

0 Process ore to obtain minerals

1.
A A SR ) J5

2. Your application fer a mortgage Is now
Deing processed.
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Canguage polnts

to appeal (to, for)

the pewer of attracting or of

) arousing interest; to please, attract,
<= linterest; to make a strong reguest
for help, support, mercy, etc.
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fangluage points

1. Does the idea of working abroad
appeal ieryou?

i} [ A ) == s 5 e 2

2. The police are appealing te the public
of any Information aboeut the murder
Victim.
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fangluage points

PEerfiormance

the ability to perferm; the act of
) performing or the state of being
== Iperformed;; the ability of a person
Or a machine tor do semething
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fangluage points

1. The car’s perfermance 0n Corners
needs to be Impreved.

XA W9 5 T i 75 22 Bt o

2. The new management technigues aim
to Improve perioimance.
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Canguage polnts

competition

rivalry between two or more
businesses striving for the same
== customer or market; a test of
strength, skill, ability etc. 3557, tL3%

1. Competitien for the everseas
market SHZEEIMN
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fangluage points

2. There was intense competition
between jeurnalists to get the story.

A NI ASASTH B AT I S o

3. They believe that cempettion in
business benefits the consumer.
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Canguage polnts

toradmire

to regard with pleasure; wonder,
and approval; te think or look at
= \with pleasure and respect

"
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fangluage points

1. You may not like himi, but you have got
to admire his persistence.

Vsl AN Z XM, JER—ARANE AR AT
B

2. She Is always looking In the mirror,
admiring herseli!
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fangluage points

to differentiate (oetween, from)

to constitute the distinction
pDetween; to See oIf express a
difference between; (ofia quality) to
make different by its presence

X g5, ZA, XA, X




Canguage polnts

the same rate.

HESI LT .

the others?
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2. This company does not differentiatie
between men and Woemen — everyone Is paid at

el ENE 5 s

1. Subspecies that are differentiated by the
markings on their wings.

)

IS RIS
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3. Can you differentiate this kind of rose from
Lt B i A

ORI ?




fangluage points

to Identify

to ascertain the origin, nature, or
a ) definitive characteristics of; to
== Iprove or show the identify of; to
discover or recognize
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fangluage points

the driver of the vehicle.

cause of the problem.

f T TBRAE B R L] R 2

Y,

1. She identified herself to the police as

it ) S B sl XX 2 B A 5 o

2. They have now ldentified the main

75
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fangluage points

to bring something to (Under) one’s notice
to cause to come tofs=r N vE = 2

<=1 The details of the account of the
accident were prougt terthe
judge’s notice.

%' EEs 2 Ul
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Canguage polnts

2. The matter was brought te the board’
notice.
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Canguage polnts

to satisfy custemer’'s needs

<% 'to satisfy one’s needsZH“WHE......
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fangluage points

1. It Is not very easy te satisiy all the
needs of customers.

i RE B BT W 22 X

2. Some people are hard o satisfy.
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Canguaee polints

Consumers’ needs and wants

Needs are the most basic concept

, underlying marketing, they are

20 states of felt deprivation; while
wants are the ferm human needs
take as they are shaped by culture
and individual persenality. An
American needs food Ut wants a
hamburger, Erenchi fiies;, and a sofit

drink.




Cangluage points

However well your product Is designed, a
custemer cannot possibly cheose it until he

kKnows It IS there.
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fangluage points

1. They will never succeed MeWeVer

muech they: try.
ANEMAT T B AR I PE AT LA 2= ) -

2. However cold It Is, she always goes
swimming.

MNERZAT > W 25K
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fangluage points

3. Wherever you go,

Whateveryou do,

'will be right here waiting for you.
Whatever It takes,

Or how my heart breaks,

Fwill be right here waiting fer you.
— Right Here Waiting [Richard Marx]
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Canguaee polints

The second purpoese of product

presentation Isito giveithe preduct a brand
Image” so that it cannot be mistaken fior
anyone else’s product.
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fangluage points

1. Let’s try and arrange soe that we can

get there at one orclock.
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I'hired a boat se that | could goe fishing.
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Canguaee polints

MBI AT E L, ieiE22 FHshould 74 5%:
1. He looked down so that she should not
See his eyes.

fth—HEAEE Mg, X, dslitisg 2
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2. He wore a mask so that ne eone should
recognize him.
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Cangluage points

A A Iso — 5 5l N a):
1. Can’t you fix it semehow so yeu could
Stay?

TR RE 22— R LA R ORI ?

2. Check carefully, sorany mistakes will
be caught.
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fangluage points

...I1 IS even more important that the
packagingrmakes it'clear thatwe are the
producer
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Canguage polnts

resign.

HIAS B A

1. The Minister makes it clear that he will

2. | don’'t want this te happen again — do |
make myself clear?
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SUMIMEnR,

A successfulienterprise must improve its
products constantly for the'sake of Its
product adaptation. And we will
understand the importance and
functions ofi product presentation, which
IS one of very effective ways to promote
sales of the product.
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Comprehension guestions

1. What must an exporter ensure?

2. How should we carry out product
adaptation?

3. What are the purposes ofi product
presentation?

4, Why should the preduct be given a
“brand image” ?

5. Why Is It important to ldentily the
manufacturer of the preduech?
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