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ObJeclives

A Tordefine packaging and:labeling for
product, especially the export

product.

B. To lllustrate the impoertance and

functions of both A Iternational

business.
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ObJeclives

c. To have a clear picture of the

composition ofi product labeling.

D. To learn relevant expressions and

language structures.
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Introduction

Inithis highly. cempetitive environment,
the package may be the seller’s last
chance to influence buyers. It becomes a
“five-second commercial™. Labeling,
which Is closely related te packaging, Is
a kind of product feature that reguires
managerial attention, andis new
considered by many. traders as the silent
salesmen.
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VI2IREROINLS of the text

A

1.

The definition off packaging:
primary, secondary and shipping

packaging.

|_abeling, as a part oiff packaging.




VI2IREROINLS of the text

B 1. Primary function of packing: to contain and
o protect the product

2. Increased competition adds te the function of
packaging: attracting attention by describing

the product In order to premote the sales of

the product

3.  “Five-second commercralf’




many decisions




packaging concern




VI2IREROINLS of the text

E 1" Productlakeling, apart ofia product
and/or a part of a package, carrying
verbal Infermation abeut the product

or the seller.

2. Labeling Is a Kind eff product feature.

3. “Silent salesmen”.




VI2IREROINLS of the text

E 4, The'products suitable for label: food
products, beverages, pharmaceuticals

and tollet preparations.

5. Checklist of lalbeling: the facts of the

product.




VI2IREROINLS of the text

F 1. Guiding principles for label

designing.

2. Advertisement on the label 1s not

allowed.




and labels.




Background &
terminoliegy.




Backgliound and terminology

Packaging &2

Industrial anad marketing technigue
for containing, protecting,

9 Identifying, and facilitating the sale
and distributions off agricultural,
iIndustrial, and censumer product.
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Backgliound and terminology

Label msas, B, s

A plece off paper, fabric, or plastic

, attached to something to give

2N instructions about it or identify: it.
Labels may be required on products
to provide warnings or to enable
consumers to cempare similan

products
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Backgliound and terminology

export labeling Hy SRz

\ |abels used in the overseas
market
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Backgliound and terminology

The US Federal Tfrade Commission Act
ofi 1914  EBEHIE4Z= =191 44575 2=

The Federal Trade Commission was
organized March 16, 1915, under the
Federal Trade Commission AcCt,
approved September 26, 1914, This
Act was amended Marech 21, 1938
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Backgliound and terminology

Eunctions:

The Commission Is an administrative
agency exercising guasi-judicial and
Investigatory functions, the more
Important functions of which are these:

(1) to prevent unfair methods: of
competition andi uniair er deceptive acts
or practices in/interstate anad fioreign
COMMmErce;




Backgliound and terminology

(2) to make fact-finding investigations at
the direction of Cengress, the President,
the Attorney General, or upen Its own
motion;

(3) to report facts of alleged vielations of
the anti-trust laws;

(4) to administer the Export Trade Act by
which Is permitted the erganization of
assoclations te engage exclusively: in
export trade;
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Backgliound and terminology

(5) to prevent price discriminations and
other practices In vielation of the Clayton
Act, as amended by the Robinson-
Patman Act;

(6) to administer the Wool Products
Labeling Act.




Backgliound and terminology
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Backgliound and terminology

Market

home market : :Eljill'jiil
. domestic market : [E A i

<= | overseas market: E4h i

black market: 2 i

active market ; JESERARER PR BT
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Backgliound and terminology

after market [Z£5] & Fvauction

market H=E1

bear market éﬁ%ﬁ)ﬁ WEEE
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sky market Nl

bond market iz i




Backgliound and terminology

pond issuing market  15iz/ZAT i
nooming market = 25| i
orisk market SZ R
oreak in the market DI %s

oring to market(=put on the market)

By, e, Y
pbull the market
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corner the market 13y, ZEWini
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Backgliound and terminology

play the market
BRI, WBCEE S AR

price out of the market

Gl o TN B

put on the market s, B
raid the market LI
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Canguage polnts

torstore

to resenve or put away for future
| Use; stock; to put or keepiin a
= ' special place while not in use
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Canguage polnts

1. While she was abroad she stored her
furniture In a warenouse.

it [ o S (Bl E o8 A B E B )2 2

2. The squirrels are busy storng (up)
nuts so they will have feod in the winter.
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fangluage points

corrugated

shaped Inte folds or parallel and
) alternating ridges and Qrooves;
== 'formed in rows of wavelike folds
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Canguage polnts

1. a corrugated cardboard box

— N BLE RS

2. corrugated iron roof

AL )2 I

3. a Colirugaied row
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fangluage points

to retarl

the sale of goods or commodities In
small guantities directly to
consumers for their own use and
not for selling tor anyene else;




Canguage polnts

1. | beught it by retail.
HorE DA Gt B SR

2. These socks retail at $3 a pair.
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Cangluage points

to perform

To fulfill"an obligation: or

, \requirement; accomplish something
2 as promised or expected; to do;
carry out (a pilece of work, duty,
ceremony. etc.), especially
according to a usual or established
methods

ME’/ﬁ:’ ;_?Dﬁi, 'ﬁﬂ’ g";’/ﬁ;’




fangluage points

1. The surgeon has performed the
operation.

IMBHE AL T T o

2. She performs an impoertant rele in the

university.
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Canguaee polints

tor attract

(somebody to somebody/something)

i, W5,
K

to arouse or compel the Interest,
- |ladmiration, or attention of; to excite
28 the admiration, interest, or feelings
of; to draw or pull towards oeneself;
cause to ceme nearer
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Canguage polnts

1. The company: Is trying te attract
OVerseas Investments.

X 2% s wl A B I 5 | ah 45 5%

2. What first attracted me to her was
sense of humor.
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Canguage polnts

commercial

an advertisement on television
" lor radio

(FE LB G2 L _ Bl
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fangluage points

1. a commercial television channel
— N r MV B AR

2. There are too much commercials In
that TV series.
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Canguage polnts

to dispense

(something te somebody)

to deall out In parts or poertions;
distribute;

to give out something tor people;
to provide something, especially a
service, for people




fangluage points

1. The organization dispenses free health

care to the poor.
ZAHAA AT NG T o TR

D

2. As a judge, you should dispense

justice.
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Canguage polnts

to heed

to pay careful attention to; listen to
and consider seriously;
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Canguage polnts

1. She didn’t heed my warning.
U BB o

2. They did not heed to the rumors.
AN S 2518 AN T 2R




Canguage polnts

to reveal

To make known (something

) concealed or secret);

<= 'to show or allow something
previously hidden te be seen or
kKnown;

:J%EFE" ‘Jfﬁﬁgv ;Iﬂn :J%Zl_‘_\‘




fangluage points

1. The curtains opened, (o reveal a
darkened stage.
IS .
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2. The investigation has revealed seme
serious faults In this mede of payment.
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fangluage points

Ingredient

an  element In a mixture or
, [cCompound; a constituent;

= any of the things that are formed
Into.  a mixture when  making
something, especially: in cooking,
chemical




fangluage points

1. Flour and fat are the most important

mqredlents
A ANV G e B e I )

limh

2. Imagination and hard work are the
Ingredients ol SUCCESS.:
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fangluage points

to prefer... (to)

to choose or be In the habit of
, Choosing as more desirable or as
2 having more value; like better; to
choose (ene thing or action) rather
than anoether

HEX, (WHEH) TRt (P




Canguage polnts

1. He preferred coffee to tea.

A= XRDMEERE 3557 -

2. | much prefer dogs te cats.
TR B, P BE =]

3. Would you prefer that we reschedule
the meeting for next week?

IR B e B 1= DB R e 7




Canguage polnts

to throw away.

To get rid of (something not wanted
or needed); to discard

CkE

5, 5T, FHi

To lose by feolishness; te waste

KR35 (k. BiAES)
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fangluage points

1. He threw. away: the opportunity te be
elected as the chalrman of the board.
[Biz]
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2. My advice was threwin away: upoen; him.
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Can@Uagie polnts

Lo pass by

To go, move, or place, especially for
a short space of timej\...551 4 &

(of time ) to go by ByIAl#2S

To pay no attention to; te take no
notice ofi ZA, il

Al Matrsik g b4




Canguage polnts

1. We passed by the river every day.

PN TR R AW Z A S o

2.SIx months passed By and still we had
no news ofi them.

NIRAEET, MEATEBAATHIEE -




Cangluage points

3. Since your company has changed
some Item of the contract uniliaterally
without the consultation with us, we
can't pass the matter by enly with a
protest.
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Canguage polnts

on Impulse

a sudden wishi or urge that prompts
an unpremeditated act or feeling;
= labrupt inclination

o
i
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Canguage polnts

1. We shoeuldn’t act on impulse.

AT N AZ BT S o

2. She bought the dress on Impulse.
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Canguage polnts

to be consistent with

In agreement or accordance

—,:;I‘_'ﬁ, _‘ﬁ’ ’?%E/%H(J

Gk st




fangluage points

12 The testimony Was consistentwith the
known facts.

5 A AR

2. All such drawings and instructions
shall be consistent Withl the contract
documents.
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fangluage points

to attach to

to fasten In position; to fix or
connect; to regard as having
(special meaning or Impoertance); to
belong toe or te be connected with

TN, ZH0, .. 22 A, B




Canguaee polints

1. Prof. Smith was attached (o the
medical college as a guest professor for
two years.
SRR A R 58 =5 U P 25 e 25
2.1t Interested, please fill in the guestions
attached to the previsional specification,

Uupon receipt of which we woeuld work eut
our offer.
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fangluage points
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4, We should attach primary importance to
the develop_'ment of economy

BZayi]

3. We attach hereto a list of preducts we
regularly export and we trust some of these
items will be of mterest [0 you.
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Canguage polnts

to comply with

to act In accordance with a demand,
rule etc

.
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fangluage points

1. You should comply With the terms of
the Agreement.

VTIN5 HE L R AT o

2. In order (o comply With the demands
of thelr buyers, many supplies have been
doing business oni D/P er D/A basis.

T IERE R, i Eiht
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fangluage points

TRAEE S

3. Compivine with yeur reguest, we send
herewith a copy of our latest catalogue.

ZHRVST N, SRk = =B mon Hioae e

4. The factory was clesed for failing| to
comply With government safety:
regulations.
aL )
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Canguage polnts

to be made of

HI37))

to be formed H...3& (A I e 2 iz .

W Cloth Is made of cotton, wool, silk and

other materials.

BN By ZHIHE:

tb%&z. be made from

B ZE H=); be made i
be made up of... & Xz iEform;
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Canguidge points

1. Velkswagen IS made in Shanghai.

RAEFAT T L.

. The board Is made up of twelve people.
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Canguage polnts

...d.Secondany. package that Is thrown away
when the product Isianout terhe used
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Canguage polnts

1. We're about to leave,

HATEEFE T o

2. He Is about to retire.
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Cangluage points

Increased competition and clutter on; retail store
shelves means that packages must how, perform
many sales tasks —— from attracting attention, to

describing the product , to making the sale.
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Cangluage points

Inimaking packaging decisions, the
company alsermust heed grewing
environmental concerns and make
decisions that serve society’s Interests as
well as iImmediate custemer and company.

objectives.
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Canguage polnts

A, (EatEa FHET ..., the
company ...must heed... concerns and
make decisions..... ”W\UTX’EiiﬁE That 533
HidecisionsIEIE N Al
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Cangluage points
.. atag attached directly to the product

5 327 M B E B — A o o

X piAlattachedBUETE, 1Z1igELS
<8 {Ftag . L-L%ﬂ1‘&%1ﬁﬂﬁ1ﬁJ?1E§
. documents submitted to the
board EA2z5 =514 a detailed
account of our research attached ——
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Canguaee polints

tollet preparation
2 R E <1 O A BV R T

to design a label should' reveal the

following facts:... zjj s AN £ I to
design a label £, fit: To
reduce the cost IS to Increase the

profit. L A st B3 .

AL M54 % brk




Canguage polnts

to give a hand to

lend a hand te, help, assist

GHUEIN

Would you give me a hanc?

I e s e 1 2
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SUMIMEnR,

Inithis highly. cempetitive environment,
the package may be the seller’s last
chance to influence buyers. Therefore,
we shall clearly see the package
becomes a “five-second commercial®
and the importance, functions, contents
and facts of a label, which is a Kinad: of
product feature that reguires managerial
attention.
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Comprehension guestions

1. What does packaging,involve? And
what may the package include?

2. What Is the power ofi good packaging?
What is a label?

4. Why Is labeling coensidered as the
silent salesman?

2

5. What facts ofi the preduct should a
label reveal?
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