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ObJeclives

1. To realize the significance of contracts
N export;

2. To grasp the main idea and the
structure of the text;

3. To master the usage of key special
terms, words and phrases in this
chapter;

4. To conduct a series of listening,
speaking, reading, Writingiand
translating activities CoRcerning the
theme of the chapter.
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Introduction

The word “ Xuanchuan” in Chinese might be

translated, according to different contexts,
Into “publicity”, or “communication”, or
“propaganda’. In order to understand the
meaning of these words, we’ve got to
understand the different cultures of the
English-speaking countries. You will
understand the real meaning and method of
“Export Communications” after you have
learnt this lesson.
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VI2IREPOINS 0f the text

1.

o ~ W DN

The meaning of export
communications

. Steps In export communications
. Sales literature-one of the media
. Newspapers-one of the media

. Advertisements on TV




Background &
terminoliegy.




Backgliound and terminology

1. export communications

Export communications means all the
ways of sending sales-oriented

| 'messages to the people in the foreign
~. 'market where we wish to influence the
target audience.
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Backgliound and terminology

2. sales-oriented: sales-focusing PL4H

BN H Y

3. target market B#x i
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Backgliound and terminology

4. advertisement

Advertisement means purchasing
space or time in a medium In
order to present a message.
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Backgliound and terminology
5. publicity

Publicity is to stimulate demand through a variety of
techniques, including advertising, trade fair, personal selling
and so on. (p78 Chapter. 23)
For the sake of simplicity, we sometimes use the word

A publicity to refer to all forms of communications other than
=\ | personal selling. But in the world of marketing the word
“publicity” often has a more specific meaning—placing
messages in media by means other than paid advertising.

kT RN, BATE R publicity” XANASRIERE T AN AIRSE DL
MM EATER. B2, EWHEHEME, “publicity” XA i#E
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Backgliound and terminology

6. sales channels (marketing channel)
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Backgliound and terminology

/. purchasing power

Purchasing power” means the
ability to make purchases based on
~Z2 | Income and savings

(FEWR AN E ZA 2 _EREEET)).
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Backgliound and terminology

8. target audience: HFr3AX
9. target consumer B 3%
10. sales literaturef§ & %kl

11. price listyr B

12. mass media KA EE4E




Backgliound and terminology

13. global average purchasing power4:

BRIP23 ) 3K 77 RO

“Purchasing power” means the
ability to make purchases based
=24 onincome and savings

(FEW AR E a2 _ERESEEET)).




Backgliound and terminology

Income disparities between
the developed and the
developing countries of the
world are apparent in the
map above showing average
[Ia_urchasmg power by region.
he average person’in the
richest region, North
Amerlca as an annual
Burc asmg power of

S$33,410'in United States
dollars, compared with only
$1,960 for the average
person in Africa.

i!-tl-‘u.

| s 1

*InU.S, dollars

£ LT X izlJéj\El'Jéfik—

D) Hb
& 58 F .
Ef H’Jimx jl:j%dll
410%713, [EIRUEPNs] A

?E

$35,410 (Marth Amari
I 518,770 (Dceanis
nhlsnl'Eur'o ']

5] 3K
| K A

ica) \ S,
is)

:IH- hbe

B 519 H.!L sl

J1EHE] LA
AT e R B B Y
AWK T 433,

CF74XH1,9603% TG .«

AL M54 % %f%’




Backgliound and terminology

14. —% ¥ E #HRiE (marketing channel/sales
channel) 28 IBEELSERE" 7 FHMIHE K —
;_F%E'J%E‘ﬁ 7 WET 55 B — B FrA MRS A

"XFELREW, —FxNEHRESTEEME ST
ﬁtfﬁ-’ﬁ%k FEF A AN N, ange YR it Y B

(suppliers). 4r=# (producer). AT [AITE
(merchant middleman). /GEH 8] RS (agent
middleman)- l’4=r*§|HjJTﬁ(faC|Iltators)(R%ﬂE fEF| 2T
AR, Wk, AR, | &R
B Tt 5yli <555 LA & s ¥H 5855 BUH 1

(ultimate consumer or users)s.
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Backgliound and terminology
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Fanguage points

1.Now we consider how to hit the target
market surely and effectively—how to

communicate with it so that the market
Knows about your products. LAEBAI 1%
FE— N U i3 2 R IT A E hm% an
T%m%&ﬁﬁﬁ,U@tm% REAR =

l:ll:lo

\

AA]H, “how to hit the target market surely
and effectively” KA EREEAE how” EI’JT%JQ
g, H{E“consider” K=&, BEHTS" —" 5|
FIRERIZER, FVERIALEE, XayEfEdt— *ﬁﬁfﬁ?ﬁ’?
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Canguaee polints

1.Now we consider how to hit the target
market surely and effectively—how to
communicate with it so that the market
knows about your products.

target market: B #5113

communicate: pass on Information, news, etc. ’f#z:

& A

Ancient Indian tribes communicated by sign
language. : _

It's the duty of the mass media to communicate
news.

AR M it H‘Eﬁ’%f%’




Fanguage points

2. The words used in talking about
export communications can be very
confusing, so we have to clarify what we
mean by some of those terms. ZEiR & H
A% I B 2 X 24 n] fe - AN TRYE
E%&wwﬁﬁﬁ TRATHREARBER
B itho

“used In talklng about export communlcatlons
el EpERE, HE‘the words” HJe BETE .
2597 18] A] LAAE 5 Bl e v A -

<% “The words that are used in talking about
export communications...”

R Matii bk




Canguaee polints

3. Export communications means all the
ways of sending sales-oriented
messages to the people in the foreign
market we wish to influence the target
audience.

HOEAEIEB LTINS NG R KX
WL ~5{|‘ﬁ?i§1J:E‘JA1I]EI'JFﬁ7ﬁ7j_§ ﬁaﬂ‘]ﬁ%
(= ,ﬁ%ﬁﬁ%"ﬁﬁmiﬂ’]ﬁ* XK. “we

wish to influence...” &2 EiEMNA], &

“the foreign market
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Cangluage points

4. A medium is a means of sending
messages. The word mediais simply the
plural of “medium”. Examples of media
range from television to buying coupons.

AR i s BB, “ media” X
ol A BLAE S medium” B B ZUE Z . ﬂ”
— %E’WJ =38 =5 A\ B AR 21 S A B o5 S
Z AR, Examples of media: TV,
radio, newspapers, coupons.
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Canguage polnts

range from...to...:

1. ages that ranged from twe e five

WE 2115 Fie B

2.a boundary that ranges from A to B

MH 1_,L1'EI3§'JZ;;L,EI'3123?~
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Canguaee polints

5. For the sake of simplicity, we
sometimes use the word publicity to
refer to all forms of communications
other than personal selling.

AT EREN, RMNA A
“publicity” XA AKIER T AN
HE USSP EATE.
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fangluage points

for the sake of ... for the benefit of

.. PR ER

| stopped smoking for the sake of my
health.

AT RSB AN T .

Never do wrong for the sake of money.

2N DN < T A 5
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fangluage points

other than & 1

They did not examine the product other
than casually

/K S %Fﬁ@iﬂ%gT =i

They iImposed no pre-conditions other
than that the meeting should be held in
their capital.

BTT%ZK BOEM I el E LAk, il
e o L AR
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Fanguage points

6. The first step in planning effective
export communications is toidentify
your target audiences —the people who
really count in achieving your goals.

SRR R *%M% %
S BRE S FHARME
£ N 7E SEILAR 1Y *Tﬂj‘%?%_ﬁa_%io
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Canguage polnts
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“count” £2“be of importance HE
E/JE\JELUEI‘O

Every point in this game counts.

X R — o AR R B

It is the thought that counts.
RELE GLEFEE) .
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Cangluage points

X BRI 5 B —NRE . EEAE
Hcount...in, count onZHERE
“count.. m”%@b“?ﬁ...ﬁlﬂ\]” VIR

Please count me in on this project.ig
Tﬂﬁaﬁi*ﬁ/ﬁﬁ HZ W, BE"count” i
H P R
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Canguaee points

We have ten applicants for the post,
but two of them, | know, have now
accepted other appointments, so we
can count them out.

BATE T 10N N HRiEXANERAL, HIERET
M, AP EHRPMANBCELES T HERE
iy, FrUAR] DAFEMA IANEIEZE N

AR M it kA




fangluage points

You can always count on him in any
emergency.

}E%EE@L%%‘%%T%BEIWQ% (BFaHE)




Fanguage points

/. Target audiences could be industrial
buyers who use your product; agents
who are in related businesses and might
be interested in handling your line;
particular groups of consumers in an
area where you have just established
sales channels.

H A% 52 A AT B 238 FH R B 7= i B SE b SE 3
o HAETRERAREATRAER, XEANIRE
= PRV, B A RER I HL X KV

FREE, IRAEAREEY TI/RHHE RE.




fangluage points

vaguely defined : not clearly specified & X
i

to result : come

agentfUE R

your line: your product line

sales channels (marketing channels): #5& &
]




faneliage points
IHEARAMLM: “Target audiences” &4 4]

MEE; “could be”iBi&3iA; “industrial
buyers” A —1-FKiE; “who” 5| FEEMMNA]
B4 buyers”; “agents” N B _NRIE, Tib
MAJ“who are in related businesses and
might be interested in handling your line”
(e agents “particular groups” NE =1
K&, Hi“where” 5| FHIMA]A E BN,
B4 “area”

i M ybr s




Canguaee polints

8. Once you have decided on your
target audiences, you then have to find
the best media and technigues to reach
them economically, and in the most

suitable way.

LR TR LR A, B
SRS B i O BAA R AR, DA

1o

A 1B E H BT 2URHE B IR 5 AT

<2 economically: not wastefully
specialized: professional

AR a1 i




Canguage polnts

9. sales literature &5&% !

leafletsfZ5; 378 HIR in

catalogues H3x
price list M4 %

HRe A at1516 5 b4




Canguage polnts

10. Newspapers may be daily, weekly or,

more rarely, monthly 3R4H4FH
REE/RE HHR,

j:li\ /':L

== BA—KH. AR

Ha: af“daily, weekly, monthly”
BT A, =8 8 H— Ik
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Canguaee points

11.They may be slanted towards readers
with particular political or economic
tastes or a particular level of purchasing
power. B T&E X A8 BH — & FIBE A
or iR ECE R — W3R T 7K 3 R

AR M it kA




fangluage points

slant: v. Wizl

purchasing power:Ji5g=LJj
mass media: KA

“Purchasing power” means the ability to
make purchases based on Income and

savings (EWC A & 2 bt L HIIASERE 77).

Global Average Purchasing Pewer (referring
to Introduction)




Canguaee points

12.TV coverage is usually national or
regional so for this reason as well as
that of cost it is usually appropriate
only for large-scale consumers
marketing. FEALTE &5 [HE %é%'fé A
XPER), BrLL, - “*:z/\iﬁ : TR
$M%k Bﬁﬁiﬁﬁﬂﬁ~kﬂﬁﬁ

BT




Canguaee polints

“for this reason as well as that of cost” i-‘

RXANEE, WE RSB A, AIPIAEH:
“that”ftige“the reason’.

w.u

advertisements on TV

advantages: visuall mevement and spoeken
language

disadvantage: expensive --- only for large-
scale consumers marketing

for this reason as well as that of cost =fior
both this reason and the reason ofi Cost

AL M54 % %f%’




Canguaee points

13. When we look closer at the export
communications, you will see clearly that
there is a lot wrong with the famous saying:
BUILD BETTER MOUSETRAP AND THE
WORLD WILL BEAT A PATH TO YOUR DOOR.
SPATEYIOE I HE AR, R R BinE

HIX AT PRI EiRX . SRR R R,
/l\jw 2ER B KT TRTHIER CRE A
HEB TR -
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fangluage points

world-beater:
-sth that beats the world
-the best on the world
-has tremendous advantage over sb

IHe has great advantages over other runners.

(Please read the supplementary material at
the end ofi this unit se that yeul may. [oin a
further discussion; about the saying.)




Canguage polnts

14. In other words you have to go out
and create a demand for your product.#t

’;'J_szﬁ'% PRIGIEHZE, AR melEH

in other words to say it in another way#ajis i, Wi

In other words, they were surprisingly good-humored.

FANGEUL, ARl T A .

| soon found that the woerk | was doing had already been
done by someone else — I Gther Words, I'was wasting
my time.

PARPI I, PIEAEMI TAER N E20 00, WniE i, 3
FEVR 57 8] o
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fangluage points

15. applicable : appropriate: @ E); &
2H].

She gave applicable examples
to support her argument.

2 HH 38 = BB TR SCRFIE A8 o
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SUMIMEnR,

Now we: consider hew ter hit the target market
surely: and effiectively——how te
communicate with it so that the market knows
about your products. The first step In
planning effective export communications Is
to identify your target audiences—the people
who really count in achieving your goals.
Once you have decided on your target
audiences, you then have to find the best
media and techniques te reach them
economically, and in the mest suiale Way:

s Matiigah 4




SUMIMEnR,

Salesiliterature s printed material containing
Infiormation abkeut your product or your
company. Newspapers may bedaily, weekly
or, more rarely, monthly. Advertisements on
TV combine the advantages of visual
movement and spoken language. People don't
just come to you. In other words you have to
go out and create a demand e your preduct.
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Comprehension guestions

1. What does “exporting communications”
mean?

2. What is the purpose of advertisements?

3. What does “publicity” mean in the world of
marketing?

4. How do you understand the term “sales
literaturé” ?

5. What is the disadvantage of the newspaper
as a means of advertising?

6. What are the characteristics of
advertisements on TV?
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